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BIG BROADCAST RAISES PRICES AS

VIEWERSHIP FALLS

Big Broadcasters are charging consumers 2,008% more for “free” TV
compared to 2010. During that time, viewership among the Big Four
broadcast networks has dropped more than 50%.

DECLINING BROADCAST VIEWERSHIP +

INCREASING RETRANS FEES
SINCE 2010

45M

$21.71

40M

RETRANS
FEES as5M
(PER SUBSCRIBER
PER MONTH)
BROADCAST
VIEWERS ok
(NUMBERS IN MILLIONS)
25M
S&P Global Market
Intelligence (SNL Kagan), 20M

Nielsen and industry
business publications

15M

2010 20Mm 2012 2013 204 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

More broadcaster consolidation means higher prices for consumers.
Say no to higher bills - protect broadcast ownership rules to keep

TV affordable.

Learn more: www.AmericanTelevisionAlliance.org | X @atvalliance



